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CINCINNATIANS L IV ING BELOW THE POVERTY L INE   

WHICH IS  DOUBLE THE NATIONAL AVERAGE

30.9%

9% 15%
ARE HOMELESS ARE UNEMPLOYED

44 .3%
ARE CHILDREN

25%

There is no directory

Being above the poverty line
OF PATIENTS AT

CROSSROADS COMMUNITY HEALTH

BETWEEN THE SOCIAL  SERVICE  ORGANIZAT IONS

CAUSES SOME PAT IENTS TO L IE  ABOUT INSURANCE IN  ORDER TO GET  HEALTHCARECENTER WILL  BE  NO-SHOWS

EVERY SERVICE  IS  IMPORTANT

-EMILY  MADIGAN 
Uni ted  Way 

“Poverty is  a mult i -part  equat ion.   The hardest  th ing for  me to hear f rom 

people is  “ i f  that  person got a job,  they would be f ine.  I f  they just  got  a 

house,  they would be f ine.”  YOU CAN’T JUST SOLVE FOR ONE OF THE VARI-

ABLES.  YOU HAVE TO SOLVE FOR THEM ALL.” 

Although there’s hundreds of organizations in Cincinnati,

getting the services you need can be overwhelming.

CROSSROADS COMMUNITY 
HEALTH CENTER

First Discoveries
Insights Review
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First Ideas
Proposals
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OBJECTIVE

First Step is a visualization of the process of getting the help an individual needs to begin 

the journey out of poverty. In Cincinnati, the poverty rate is almost double the national aver-

age. And even though there are hundreds of social service organizations out there, its hard for 

each one to communicate with one another in a unified language. Distributed and hung up in 

each organization’s building, this tool brings a common language and understanding to each 

organization, takes the overwhelming aspect out of finding out where a client is eligible to 

go, and builds stronger relationships between organizations and the clients they serve.

AUDIENCE

Social service 

organizations 

and clients

MEDIA

Print 

Poster

Potential for 

website

CONTEXT

Offices of social 

service organizations

/ healthcare providers 

CONTENT

Contact information of service, 

variables to determine which 

one matches the clients needs, 

additional information such as 

poverty guidelines or metro

TONE

Informational

Straightforward

Supportive

Break the cycle of poverty 



First Ideas
Proposals
Our first concepts began as flowcharts, with adjustable pages that 
you could hide or show content with. The flowchart would take the 
user through a  series of questions that would lead them to the 
service organization best suited to their needs. However, we realized 
this was not an effective solution, especially space-wise and made 
the mobility aspect more difficult.
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First Ideas
Research Approach
We narrowed down our concept to one single paged informational 
poster, and began our research. We narrowed down to 100 services, 
25 for each area of need, and began taking notes and keeping track 
of overlaps and constants to use as variables that could apply to 
each service on the poster. 
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Late nights determining the best flow of massive amounts of information The basic template we began to base the other three areas of need off of

First Ideas
Initial drafts
Our first trials of creating the poster were with paper, tape and markers, deciding the most successful 
format to display the information. We asked and answered questions such as “Were the names going 
to go across the top or along the sides? Where would we put our key, and how big? Should there be 
two maps or one? Should the icons be placed under the names or next to? Which of those options 
saves the most space?” Next, we took our drafted format to the computer and digital created a 
grayscale shell of all the information we want to display on the poster, creating a starting and ending 
point as well as keeping in mind our goal of making sure it is informative and not overwhelming.
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First Ideas
Second draft
Our second draft included the beginning of deciding on how we were going 
to utilize color as an organizational tool, as well as icon placement and sizing 
of text to best utilize space. We also began experiments with secondary 
information, such as the color bars that informed users what other services 
the organization could provide.

Designing Public History 7

These bars serve as a solution to show the other areas 
of need the organization could assist with
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First Ideas
Final System
The final format is meant to flow from center to the outside edges, but can be 
utilized in whichever way is easiest to meet the clients need or needs. Dots 
within boxes show if that service fits with that variable or not, and variables are 
grouped by topic for easier readability and use, as well as to keep the variables 
organized by a specific system that can translate across the other four.
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Services, Name and People Served

Type of service

Variables and dots or empty boxes 

Variables and groups

Primary address and office location(S) Phone number and web address



First Ideas
Deliverable
Our final deliverable was a 80inch x 39.5 inch poster, separated into the four 
areas of aide. Each area features 25 service organizations, and 39 variables. 
The common thread between all 100 is the “transportation” box, creating a literal 
“first step” to getting the help the client needs.
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